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The Grand Ballroom of the Hilton 
Minneapolis was filled to capacity when 
the Metropolitan Economic Develop-
ment Association (MEDA) recently held 
its 43rd annual luncheon to celebrate 
Minnesota’s successful entrepreneurs 
of color, and to honor the leadership of 
Yvonne Cheung Ho who retired June 
30 after heading the organization for 15 
successful years. 

After the guests were seated and 
enjoyed their lunch, Maury Glover, 
Fox 9 reporter, and emcee started the 
program by introducing Douglas Eden, 
MEDA board chair, to deliver his open-
ing comments followed by John Stout, 
MEDA board member.

Cheung Ho, MEDA president and 

CEO and Andrea Novak, BMO Harris 
Bank, then continued the program with 
a year-in-review update and the awards 
presentation.  Earning the Charles W. 
Poe, Jr. Entrepreneur of the Year was 
Elise Hernandez, president and CEO 
of IdealSystems Solutions.  Additional 
honorees included: Kraus-Anderson 
Companies Inc. as Corporation of the 
Year; Association of Women Contrac-
tors as Community Partner of the Year; 
John Benzick, Venture Superflyas 
Volunteer of the Year and Cathy Cruz 
Gooch, Catallia Mexican Foods, Entre-
preneurial Hall of Fame.

In recognition of her service to 
MEDA, Cheung Ho was presented with 
the special “Breakfast of champions” 
box of Wheaties by Darren Harmon, 
director, Supplier Diversity and Busi-

ness Development, General Mills, Inc.
MEDA (www.meda.net) has helped 

launch more than 490 enterprises 
since business and community leaders 
founded the organization in 1971.  It 
has served more than 19,400 clients 
and secured more than $140 million 
in financing for minority-owned busi-
nesses.  MEDA’s annual survey reported 
that the minority business community it 
serves represents $1.3 billion in annual 
revenue and employs more than 6,100 
Minnesotans, of which about 42 percent  
are minorities.  Yvonne’s Story contin-
ued on page 3.

Editor’s note: 
Visit www.chinainsight.info for the 
July-August 2013 issue (p.15) to read 
about Yvonne Ho. u

Board Members of the Chinese Heritage 
Foundation along with a few friends from 
the Chinese community congratulate 
Yvonne Ho.

Anita Bellant, (center) Manager of Diver-
sity and EEO, Metropolitan Airports Com-
mission along with (right) Deb Johnsoln, 
Contract and EEO Specialist, congratulate 
Yvonne Ho (left).

Darren Harmon, Director, Supplier Diver-
sity and Business Development, General 
Mills, Inc. present special Wheaties Box to 
Yvonne Ho.

State Exports Grow 2 Percent 
in the First Quarter of 2014
• Minnesota exports (including ag-
ricultural, mining and manufactured 
products) were valued at $5 billion, 
and grew 2.0 percent between the first 
quarters of 2013 and 2014, slightly less 
than U.S. growth of 2.6 percent. 
• Exports grew by more than 20 percent 
to five of the state’s top 10 country 
markets, and increased to eight of the 
state’s top 10 product groups. 
• Referring to the manufacturing sector 
alone, Minnesota manufactured exports 
were valued at almost $5 billion in the 
first quarter of 2014 and grew 4.4 per-
cent during this period, exceeding the 
U.S. manufactured export growth rate 
(1 percent). 

Exports to Asia and the European 
Union Grow More Than 10 Percent 
• The state’s exports to North America 

fell 2 percent to $1.7 billion. Machinery, 
vehicles and electrical equipment fueled 
export gains to Mexico (up 49 percent; 
market with largest gains). Reduced 
sales of mineral fuels/oils, machinery, 
beverages, ores/slag/ash and vehicles 

led to exports falling 12 percent to 
Canada. 
• Asia (up 4 percent to $1.6 billion) and 
the European Union (EU; up 7 percent 
to $1.1 billion) continued to lead in ex-
port gains. In Asia, wood pulp (up 894 
percent) and optics/medical products 
(up 8 percent) helped offset weaker 
demand for machinery products (down 
13 percent). In the EU, optics/medical 
(up 8 percent) and electrical equipment 
(up 18 percent) helped offset declines 
in aircraft/spacecraft (down 33 percent) 
exports. 
• Strong export gains to the Australia-
Pacific region (up 16 percent to $162 
million) were due to increased sales of 



In the meantime, we hope you enjoy 
your summer and thank you for your 
continued support. Please don’t hesitate 
to contact me if you have any comments 
or ideas to share on how China Insight 
can better serve the community.
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Publisher’s Pronouncements
  

Greetings:

By the time you read this edition of 
China Insight, I sincerely hope that the 
rains have subsided and that summer 
has finally arrived in Minnesota so that 
you were able to celebrate the nation’s 
birthday under clear blue skies.  Al-
though we still face the threat of floods 
through many parts of Minnesota, the 
worse may be over and we can now go 
about what we do best in Minnesota, 
enjoy the great outdoors.

The outdoor activity not to be missed 
is the Dragon Festival on July 12 & 13 
that will be held at Phalen Lake Park, St. 
Paul.  This is the largest Pan-Asian event 
of the Twin Cities and is totally free! The 
event will feature dragon boat races, arts 
& crafts, cultural performances, martial 
arts and cooking demonstrations, Asian 
cuisine, canoe rides and children’s ac-
tivities. For complete details visit www.
dragonfestival.org.

You might also want to check out the 
sixth annual Minneapolis Sister Cities 
Day Celebration on Sunday, July 14 
from 1–5 p.m. at Nicollet Island Pavil-
ion, 40 Power St., Minneapolis  This 
free event and ice cream social will 
include entertainment, activities, and 
information about each sister city. Each 
of the Minneapolis Sister Cities has been 
invited to perform a native song or dance 
representing their city or country and 
share insight into their culture.  China’s 
sister city to Minneapolis is Harbin.

We are also pleased to announce 
that China Insight is now including 
a calendar of events on its website at 
www.chinainsight.info. We invite you to 
submit your events that involve China-
related activities.  Our webmaster, Will 
Ahern, has been busy updating our 
website to include this feature. Another 
new feature is you, our readers, can 
now post comments about our articles.  
Please feel free to visit the website and 
post your comments.

Please note that China Insight will 
not publish a separate issue for August. 
Our hardworking volunteer staff need 
a break. We will return in September.



www.chinainsight.info JULY-AUGUST 2014 > PAGE 3
community

Yvonne Cheung Ho arrived in the 
United States from Hong Kong in 1972, 
the year after Meda was founded by 
eight forward-looking business execu-
tives.  It took 21 years before the expe-
riences of the individual and the needs 
of Meda came together, but the history 
of both since 1993 is a story of growth 
and success.

Yvonne arrived in 1972 for higher 
education and received her business 
administration degree from the Univer-
sity of Minnesota in 1975.  Following 
graduation, she applied her talents as a 
systems engineer with the IBM Corpo-
ration where the training and discipline 
became part of her work ethic as she 
pursued other career options.  She left 
IBM and joined Norwest bank, now 
Wells Fargo, where she gained the 
commercial lending knowledge that 
would become important in her Meda 
future.  After leaving Norwest follow-
ing the birth of her son, Yvonne’s sense 
of adventure led her to operate home-
based businesses where she learned the 
practical aspects of entrepreneurship 
and business management. 

In 1993, Yvonne began her Meda 
career as the Director of Business 
Development and Programs.  She also 
served as the Executive Director of the 
Minnesota Minority Supplier Develop-
ment Council, now the North Central 
Minority Supplier Development Coun-
cil.  She became the Vice President 
of Administration and Development 
in 1998.  One year later, the Board of 
Directors selected Yvonne as the sixth 
President & CEO of Meda.  

For 15 years, Yvonne has led Meda 
with a simple and humble philosophy; 
“It’s not about me, it’s about us.  It’s 
about building collaborations that create 
greater impact than what one individual 
or one organization can do alone.”  As 
the longest serving president of Meda, 
Yvonne proves her confidence and cour-
age every day as she continually seeks 
tools, resources and information for 
business owners of color.  Through her 
leadership, Meda:
• Doubled annual revenue and service 

capacity.
• Diversified revenue sources to in-
corporate foundations and cooperative 
agreements with government agencies.  
• Rescued the Minnesota Procurement 
Technical Assistance Center following 
state funding cuts in 2003.
• Established the Minneapolis MBDA 
Business Center in 2011 under a cooper-
ative agreement with the Minority Busi-
ness Development Agency (MBDA) of 
the Department of Commerce.
• Launched the first Federal Procure-
ment Center devoted to connecting 
entrepreneurs of color nationwide with 
federal contracting opportunities.  Un-
der a 2011 cooperative agreement with 
the Minority Business Development 
Agency (MBDA) of the Department of 
Commerce, Meda opened a Washington 
D.C. office to house the Center.
• Tripled the amount of loan capital 
available to clients.  Became certified 
as a Community Development Finan-
cial Institution by the U.S. Treasury 
Department as an additional source of 
loan capital.
• Became the first nonprofit partner with 
the multi-professional business law 
clinic at the University of Minnesota.  
Yvonne was an advisor to the formation 
of the clinic in collaboration with the 
University, Faegre & Benson LLP and 
Lurie Besikof Lapidus & Company LLP.

Throughout her career, Yvonne has 
shared her talents and knowledge with 
the community.  She has served on the 
boards of The Minneapolis Founda-
tion, North Memorial Healthcare, the 
University of Minnesota Alumni As-
sociation, the Minnesota Council of 
Nonprofits, The Children’s Theater, 
Junior Achievement Upper Midwest, 
and the Great Neighborhood! Develop-
ment Corporation.  She is a member of 
the Women’s Economic Roundtable and 
was a member of the Advisory Council 
on Small Business and Labor of the 
Federal Reserve Bank of Minneapolis.  
Governor Dayton appointed Yvonne to 
serve on the Commission on Judicial 
selection as well as the task force on 
small business capital formation. 

During her years with Meda, Yvonne 
received numerous awards.  The Carlson 
School of Management at the Univer-
sity of Minnesota honored her with the 
Outstanding Achievement Award in 
2004. The 2012 Hendrickson Medal 
for Ethical Leadership recognized that 
Yvonne’s impact and legacy is a Meda 
that operates under the values of Ex-
cellence, Client Focus, Integrity and 
Respect.  Yvonne Cheung Ho has left an 
indelible mark on Meda, setting a firm 
foundation for ongoing success.  Her 
leadership, insight and passion for the 
minority communities and the world of 
business have aided Meda to become the 
formidable organization it is today. u  

Yvonne Cheung Ho’s 
story

Factors contributing 
to happy Chinese 
family life 
Survey results of residents in 10 
Chinese provinces and cities.

60
Percent of urban families consid-
er themselves having achieved 
satisfactory level of happiness.

6
Top factors in determining fam-
ily happiness: marital harmony, 
health, filial children, reason-
able elders, basic material re-
quirements, time for family get-
togethers.

4.4 and 3
Percent of rural and urban fami-
lies respectively have members 
suffering a disability, genetic 
complaint or serious illness.

40.4 and 8.9
Percent of rural and urban resi-
dents respectively who would 
be willing to live with their adult 
children.

75
Percent of urban respondents 
worry about personal safety.

81.2
Percent of urban respondents 
worry about personal safety.
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By the numbers

China Briefs
Selected newsworthy items 

recently published in the 
Chinese press.

Yvonne Cheung Ho, President & CEO 
of MEDA 

Luxury outlet shopping expands
Logo-conscious Chinese now have a 

new luxury shopping complex to spend 
their money.  A European discount lux-
ury outlet chain opened a 35,000 square 
meters “shopping village” at Suzhou 
with approximately 100 boutiques.  The 
“village” is within a couple of hours’ 
drive from Shanghai.

Another designer outlet, the Flo-
rentia Village Designer Outlet Centre, 
opened in June 2011 and is located 
between Beijing and Tianjin.  It covers 
60,000 square meters and attracted more 
than 3m visitors in 2012.

Temperamental Tesla owner 
smashes new car

In an act of protest against Tesla’s 
delayed deliveries to Chinese custom-
ers, an e-commerce entrepreneur from 
Mongolia smashed the front windshield 
of his new $173,000 car minutes after 
taking delivery.  He claims he was not 
told that Tesla does not deliver to cus-
tomers on a “first-come, first-served” 
basis outside of Beijing and Shanghai 
because of service center and charging 
stations issues.  His original delivery 
date was in April.

School children urges woman to 
“jump for us”

A woman, reportedly in heavy debt, 
was seen climbing onto a building in 
Shaanxi Province.  As police tried talk-
ing her down from her perch, a group 
of primary school children gathered and 
repeatedly chanted, “Jump! Hurry up 
and jump for us!”

Fortunately, the police managed to 
talk her down.  Disappointment for the 
insensitive children, though.

Clinton memoir banned in China
Chinese publishers have declined 

to purchase translation rights to Hil-
ary Clinton’s “Hard Choices.” One of 
China’s largest import agencies will not 
allow distribution of the English-lan-
guage edition either.  Reason?  Clinton’s 
656-page account of her tenure at as 
Secretary of State is critical of the Chi-
nese government, calling it “epicenter of 
the antidemocratic movement in Asia.” 

Dumped ex-boyfriend makes a 
point

A man whose girlfriend dumped him 
seven years ago because he could not 
afford two movie tickets bought up all 
the seats in two Beijing IMAX cinemas 
at half his monthly pay (US $40,650) to 
prove she was wrong to leave him.  He 
offered anyone who helped retweet his 
deed a chance to win one of the movie 
tickets.  The post has been forwarded 
nearly 110,000 times.  Some 1,590 
microbloggers had already received 
tickets.  Take that, ex! u
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Ask any college-aged person in Chi-
na about the Tiananmen Square Massa-
cre and chances are (s)he will not know 
much.  This is by design.  The Chinese 
government has enforced silence about 
the incident and treats what took place 
on June 3 and 4 as a “revolutionary riot.”  

That night, the tanks not only 
crushed the students physically, they 
also squelched any hope for political 
liberalization.

Student activists were full of hope 
for political reform the night of June 3, 
1989.  By the following morning, that 
hope had been completely shattered, 
with numerous dead and injured.  How 
many deaths?  The world may never 
know as the Chinese government still 
maintains that June 4, 1989, is “much 
ado about nothing” and a “strictly in-
ternal affair.”

Twenty-five years later, religious 
liberty, civil freedom or democracy had 
still not come to the Chinese.  Christians 
still worship underground; the country’s 

one-child policy, though relaxed, is still 
enforced; forced abortions continue; and 
the government has reverted to placing 
the children of dissidents in detention.  
And, there still lacks channels for ordi-
nary citizens to “provide feedback” to 
the government without fear of reprisal.

While many Chinese have moved 
on away from politics, focusing on 
getting ahead economically instead, a 
law-based, rights-oriented movement 
known as the weiquan was started to 
monitor and document human rights 
cases across the country.  Members 
endure police monitoring, detention, 
arrest, and, sometimes, disappearance.  
They hold protests over land or housing 
issues in rural areas, and environmental 
or infrastructure projects in major urban 
areas, and try to represent politically 
unpopular cases.  

Every year since 1989, in the weeks 
leading up to June 4 critics of the Chi-
nese government expect higher-than-
usual scrutiny.  This year’s crackdown 
started in early May.  Approximately a 
dozen people, including well-known 
human rights lawyer Pu Zhiqiang, aca-
demics Xu Youyu and Hao Jian, blogger 
Liu Di, and dissident Hu Shigen were all 
detained on charges of causing a distur-
bance a few days after they gathered to 
discuss Tiananmen.  Furthermore, the 
mother of one of the students killed in 
Tiananmen was told she would not be 
allowed to travel to Beijing to observe 
the 25th anniversary of her son’s death.

So just how much impact did the 
Tiananmen Square massacre have on 
China?  Did the Tiananmen Massacre 
victims die in vain?

Over the years, there have been a 
few reforms.  Living standards have 
improved and China has gained more 

stature globally.  A week before the 25th 
anniversary, a foreign ministry spokes-
man said, “In the last three decades and 
more of reform and opening up, China’s 
enormous achievements in social and 
economic development have received 
worldwide attention. The building of 
democracy and the rule of law have 
continued to be perfected.”  China’s cen-
tral and local governments occasionally 
make concessions, although most prob-
ably just to placate popular frustrations.

A few of the changes that have oc-
curred:
• After Tiananmen, the Communist 
Party realized it had to “adapt or die.”  
It reluctantly began to embrace the 
Western market economy, allowing the 
younger generation a taste of what their 
Western counterparts enjoy, which, in 
turn, generated unmatched economic 
growth.
• “Re-education through labor,” - the 
widely abhorred detention system where 
the police can jail people for up to three 
years with no trial - was abolished in 
late 2013.
• Capital markets opened up
• Activities at controversial chemical 
and industrial plants were stopped.

On the other hand, some democracy 
activists would say things have gotten 
worse.  The government still tosses 
critics in prison. It still squashes any 
independent social movement, and it 
has even intensified censorship of the 
Internet and social media.  There is no 
freedom of assembly.  There still exists 
huge inequality between rural and urban 
residents, massive corruption, cynicism 
amongst the masses, especially the neti-
zens, looming environmental problems.  
And, economic growth is slowing down.

For those who were involved in the 

Tiananmen Massacre, the tragedy will 
always represent “what ifs:” What if the 
government had heeded their demands 
for reform? What if the Communist 
Party Secretary General Zhao Ziyang’s 
had called for political liberalization and 
reduced corruption?

No one will know for certain what 
today’s China would be like had the 
central government not crushed the 
student demonstrators physically and 
metaphorically on that June night in 
1989, but many of those who were 
around then still hope to see their gov-
ernment acknowledge what actually 
took place rather than covering up and 
whitewashing history.  

In May this year, Bao Tong, a 
reform-minded Director of the Office of 
Political Reform (in 1989) and personal 
secretary and friend of Zhao Zhiyang, 
closed an interview with the Financial 
Times with these words: 

China has almost erased the mem-
ory of Tiananmen by making it 
illegal to talk about what hap-
pened.  But there are miniature 
Tiananmens in China every day, in 
counties and villages where people 
try to show their discontent and the 
government sends 500 policemen 
to put them down.  This is democ-
racy and law with Chinese charac-
teristics.... I believe there will be 
real democracy in China sooner or 
later, as long as there are people 
who want to be treated equally and 
have their rights respected. 

It will rely on our own efforts, it 
will depend on when we, the Chi-
nese people, are willing to stand 
up and protect our own rights. u
 

25 years after Tiananmen Square 
By Elaine Dunn 

Luxury electric car manufacturer 
Tesla Motors’ entry into China has not 
been exactly smooth.  And it is not 
for lack of orders.  In fact, quite the 
contrary!  

April deliveries were delayed, spark-
ing protests and much negative online 
chatter.  As part of the protest, a dis-
gruntled new owner took delivery of 

his April-promised car on June 27 and 
smashed its front windshield within 
minutes to show his anger and displea-
sure at Tesla!  

The reason for the delivery delay to 
areas outside of Beijing and Shanghai, 
as presented by Veronica Wu, general 
manager of Tesla China, was, “the lack 
of after-sales service centers and charg-
ing stations. Tesla needs to ensure that 
every single customer has a charging 
station within reach to deliver the per-
fect driving experience.”

Tesla had strong orders, but inad-
equate infrastructure.  Build-out of 
charging stations was slow and the need 
to have a charging outlet at the non Bei-
jing-Shanghai car owner’s  residence is 
problematic.  Apparently, the new GM, 
Wu, had not thought through her 4P’s 
of marketing (price, product, promotion 
and place)!

So what’s feeding the current online 

chatter?  The URL for Tesla’s Chinese 
website – tuosule.cn.  

Tesla does not have an official Chi-
nese name either for its brand or for the 
site, i.e., it does not have equivalent Chi-
nese characters for it, so Web users have 
been having a field day giving it one!  

One of the positive ones is 拓速
乐 (Te Su Le), meaning “happiness in 
boosting speed,” which happens to be  
the official Chinese name of Tesla Chi-
na’s sales unit.  The blogger promptly 
added,”Don’t forget to pay me if it is 
adopted eventually.”

Another character combination that 
has popped up: 脱俗了, commonly 
translated as “refined,” but literally 
means “shedding vulgarity” or “leaving 
vulgarity behind” — insinuating new 
money or commoners putting on airs.

Other less flattering character com-
binations have more negative con-
notations, specifically through Weibo, 

China’s equivalent of Twitter. One 
suggested combination, which is pro-
nounced diaosi, which roughly means 
“loser” in Chinese. “The name is im-
proper. It makes a premium car with 
prices starting from 500,000 yuan sound 
like a luggage rack worth a few thousand 
yuan,” wrote another.

Tesla doesn’t have an official Chi-
nese-character name for its brand 
because “Tesla” had already been reg-
istered by a Chinese businessman from 
Guangzhou in 2006 as “Te Si La.” That 
transliteration, 特斯拉, doesn’t have 
any obvious meaning or connotation, 
but the businessman wants $32 million 
to relinquish the name and Tesla offered 
$326,000.  The same businessman also 
registered the domain names tesla.cn, 
tesla.com.cn and teslamotors.com.cn.

With or without a Chinese name, 
Tesla is selling cars in China. u

What’s in a (the Tesla) name?
By Elaine Dunn
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In October 1838, China’s Daoguang 
Emperor (道光帝) assigned Commis-
sioner Lin Zexü (林則徐) the task of 
stamping out the opium trade at Canton.  
Two features about this trade had caused 
great concern.  

First, although most Chinese initially 
had little interest in western merchan-
dise, the trade balance between China 
and the West had moved by 1821 from 
China’s to England’s favor. This was 
caused by the opium trade, which 
produced a growing depletion of sil-
ver from China’s treasury.  Silver had 
also supported China’s many internal 
military campaigns at that time. During 
the early 1800s, the amount American 
merchants paid China in silver dollars 
had been enough to offset China’s ex-
port of silver to the British in payment 
for opium.  From 1818 to 1826, each 
year British ships carried off about $50 
million worth of silver while American 
ships were bringing in about $60 mil-
lion.  After 1827, the situation reversed 
itself when Americans also became 
involved with the opium trade.  Ensuing 
imperial efforts banning the export of 
silver proved unsuccessful.  

This monetary crisis was further 
aggravated by China’s currency system 
that used silver and copper as mediums 
of payments.  This system worked only 
as long as China could maintain a suit-
able ratio of value between the two met-
als. Since the Tang dynasty, the ratio had 
been one unit of gold to 10 units of silver 
and 1000 units of copper.  Maintaining 
this ratio proved impossible during 
the 1830s when the supply of copper 
currency grew too quickly.  Moreover, 
after 1810, worldwide production of 
silver had fallen off by about one-third 
from 1811-1840.  The result: a silver 
shortage, a rapidly expanding supply of 
the cheaper copper coins, and growing 
inflation.  Over time, copper became 
useless in transactions involving large 
sums.  Eventually Chinese monetary 
authorities would not exchange silver 
for copper at any official ratio of value.

A second concern of the emperor 
was the effect that recreational use of 
opium was having on China’s military 
and bureaucracy.  Since the Tang Dy-

nasty, opium was used as a therapeutic 
medicine to relieve pain and to allay 
emotional distress.  By the 1720s, the 
emperor and his highest ministers al-
ready had noticed the side effects that 
caused the addict to require increas-
ing doses to the extent that he will do 
anything, moral and immoral, to meet 
his increasing need for the drug.  The 
loss of moral integrity, rampant crime 
and corruption seemed to run through 
the empire, and even extended into the 
ranks of the emperor’s bodyguards.  In 
1729, the Emperor Yongzheng (雍正帝) 
banned opium dens and dealing in the 
trade.  In 1780, the Qianlong Emperor (
乾隆帝) banned opium consumption as 
well.  In 1796, Emperor Jiaqing (嘉慶
帝) issued the first official ban on opium 
importation. 

By 1839, Emperor Daoguang felt 
the need for drastic action.  For this, he 
turned to Commissioner Lin Zexü.  Lin, 
the son of an obscure teacher, was born 
1785 in Fuzhou, a trading port in Fujian 
Province.  In 1804, he worked with the 
secretarial staff of Zhang Shicheng (張
士誠), the governor of Fujian Province. 
Through this experience, Lin became 
well trained in administration, law, pun-
ishment and military defense.  In 1814, 
Lin was appointed as a compiler at the 
prestigious Hanlin Academy.  Several 
promotions ensued in other provinces 
until 1830 when he was sent to Beijing.  
That same year he began a two-year pe-
riod serving as a financial commissioner 
in Honan and then Nanjing.  That year 
he also became a director-general of 
conservation for the eastern stretches of 
the Yellow River and the Grand Canal 
in Shandong and Henan.  In the summer 
of 1832, he was appointed Governor 
of Jiangsu province.  In 1837, he was 
appointed as governor-general of Hu-
guang (Hubei and Hunan). In 1838, he 
was appointed imperial commissioner.  
In his career Lin had been industrious, 
reform-minded and devoted to improv-
ing the welfare of the people.  He suc-
cessfully managed water conservation, 
flood control, social relief and the man-
agement of tax collections.  Although 
he rose rapidly through the ranks, he 
was more concerned about reforms 
than his own political advancement.  
His memorials (or memorandums?) to 
the emperor were aimed more towards 
persuasion rather than towards pleasing 
him, thereby earning him occasional 
reproaches.

In January 1839, Commissioner Lin, 
largely ignorant of foreign countries and 
international affairs, was sent to Guang-
zhou to investigate the opium situation 
and to stamp out its trade.  Lin also was 
vested with full military and imperial 
power to achieve this objective.  His 
basic strategy in carrying out his assign-

ment was to pursue a severe, aggressive 
policy towards all Chinese who were 
either addicted to or traded in opium.  
Chinese civilian addicts and dealers 
were to be strangled and military offi-
cials and soldiers were to be beheaded.  
Towards foreigners involved, his poli-
cies were defensive -- that of drying up 
the Chinese market for opium.  

On March 18, 1939, Lin, Deng Tang-
shan, the governor-general of Guang-
zhou and Yi Liang, the governor met 
with members of the Co-Hong merchant 
association who were given two impe-
rial decrees.  One gave instructions to 
Chinese merchants, the other to foreign 
traders.  As the recreational use of opium 
was illegal and immoral, all opium on 
foreign ships in Chinese waters had to be 
surrendered to the Chinese government 
for burning.  Both Chinese merchants 
and foreign traders must sign bonds 
pledging good conduct and promising 
that their ships would never smuggle 
any opium into China under pain of 
death.  Foreign merchants in Guangzhou 
were not allowed to leave until they had 
surrendered all their opium.  Foreigners 
in their factories in Guangzhou were 
confined there until all 20,283 known 
chests of opium from English ships were 
surrendered and burned.  

Captain Charles Elliot, the British 
commercial superintendent in the area, 
was opposed to signing any of the bonds 
because they subjected British citizens 
to the justice of mistrusted Chinese 
courts. Nonetheless he instructed the 
British merchants in Guangzhou to 
turn over the opium so that they could 
safely leave the city.  This the British 

Commissioner Lin and the outbreak of the 
Opium War
By Pat Welsh, contributor 

About Pat Welsh
In 2009 while teaching English at 
Sichuan University, Welsh was asked 
to give a speech where he was intro-
duced to the audience as a “pioneer 
of Chinese American relations” as 
a result of his cooperative work in 
international banking during the 
Deng Xiaoping era.  For more than 
65 years, Welsh has been learning 
Chinese and has used this knowledge 
both professionally and personally to 
enhance his understanding of Chi-
nese and Asian affairs.

Commissioner Lin Zexü (林則徐)

Opium den

merchants did.  This move also served to 
arouse many in the British government 
to take military action against China and 
to send auxiliary naval forces to China.  

Lin Zexü did achieve his first objec-
tive of destroying the extant supply of 
opium; however, his second problem, 
that of eliminating its sources, remained 
unresolved.  Therefore, he ordered all 
English merchants to leave Guang-
zhou.  Some British merchants signed 
the bonds. 

Complicating this was the murder of 
Lam Waihei by British sailors in a dis-

pute over wine in Tsimshatsui, a district 
across from Hong Kong Island, on July 
7, 1839 and the resulting dispute over 
legal jurisdiction over the sailors.  Dis-
satisfied with the British response, Lin 
ordered the Portuguese authorities to 
evict all British residents from Macau, a 
Portuguese port approximately 40 miles 
to the west of Hong Kong.  Lin had 
feared that Elliot would use Macau as 
a storage point for future opium smug-
gling.   Lin also forbade the supply of 
food and fuel to the British.  Suspecting 
that ships under Captain Elliot’s control 
would engage in smuggling opium once 
again, Lin ordered his naval forces to 
keep an eye on Elliot’s vessels.  In early 
November, to intimidate the Chinese, 
Elliot requested Captain Smith, the 
commander of a newly arrived naval 
fleet, to lead several ships up to Chuanbi 
Island in the Pearl River Delta.  On 
Nov. 3, 1839, this action resulted in a 
gun duel that sank four Chinese junks 
and damaged others.  In January 1840, 
an imperial decree formally declared 
the stoppage of all trade with Britain.  
In April 1840, after a vigorous debate 
in Parliament, a motion to wage war 
in China was passed in London with a 
narrow margin. 

Sources: “Commissioner Lin and 
the Opium War” by Chang Hsinpao, 
W.W. Norton & Co. New York,1964;  
“The Political History of China 1840 
- 1928” by Li Chiennung, Stanford 
University Press, Stanford, California, 
1967;  “Zhongguo Huangdi Quanzhuan” 
edited by Ren Ming et.al, Zhongguo 
Shehui Kexue Chubanshe, Beijing, 
China, 2003. u



• Give a handkerchief in Italy 
as a gift because it is deemed 
inauspicious

• Ask Britons whether they 
have eaten.

• Touch people’s belongings 
in Nepal with a foot

• Ask for pork in Islamic 
countries

• Call Africans ‘Negros’ or 
‘black’

• Use the left hand to touch 
other people in India

• Eat a whole piece of bread 
in one mouthful or slurp noo-
dles noisily inside an aircraft.

Continues on page 14
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Some might consider Chinese tour-
ism to be the biggest phenomenon to 
hit the global travel industry since the 
invention of commercial flight.  The UN 
World Tourism Organization estimated 
that by 2015, 100 million Chinese will 
pack their bags to travel abroad.  In 
2012, Chinese overtook Americans and 
Germans as the world’s top interna-
tional tourism spenders, with 83 million 
spending a record US$102 billion on 
international tourism.

This remarkable growth — largely 
due to relaxed government restric-
tions on foreign travel and the rise of a 
Chinese middle class with disposable 
income — has forced the international 
travel industry, from hotels to restau-
rants to shopping centers, to adapt to 
the influx of Chinese tourists.  This 
phenomenal growth unfortunately has 
resulted in controversy as to how Chi-
nese tourist behave as they travel the 
world, and prompted Beijing in 2013 to 
issue a handy 64-page rulebook aimed at 
curbing the unruly behavior of Chinese 
tourists abroad that has resulted in an 
“uncivilized” stereotype.

In an effort to smooth out inter-
national relations, “Guidelines on 
Civilized Travel Abroad” includes such 
advice for travelers: keep nose-hair 
neatly trimmed, avoid using fingers to 
pick their teeth, and refrain from peeing 
in the swimming pool. It also mentioned 
that picking one’s nose in public is 
frowned upon.  China’s Vice Premier 
Wang Yang stated that the tourism louts 
had ‘damaged the image of the Chinese 
people’.

The booklet, which also comes with 
helpful illustrations, urged Chinese 
tourists not to occupy public toilets for 
long periods or leave footprints on the 
toilet seat.  It also states that life jackets 
should be left underneath the aircraft 
seat because ‘if a dangerous situation 
arises then someone else will not have 
a life jacket’. 

In addition, the handbook also dis-
pensed country-specific advice: Chinese 
visitors to Germany should only snap 
their fingers to beckon dogs, not hu-
mans. Women in Spain should always 

wear earrings in public -- or they could 
be considered effectively naked.  Din-
ers in Japan should not play with their 
clothes or hair during a meal.  Tourists 
are reminded that all air-conditioned 
places in Hong Kong and Macau are no-
smoking areas, and mainlanders should 
not try to get refunds for food.

As can be expected, these guidelines 
have been received with mixed reactions 
by Chinese citizens as perhaps being too 
specific and restrictive while others feel 
that they provide tourists and locals with 
general guidelines as to what is normally 
expected and accepted behavior. While 
many countries have eased visa restric-
tions to attract affluent Chinese tourists, 
complaints about etiquette continue to 
make international headlines.

Just a few years ago, only the richest 
people in China could afford to travel 
abroad.  Now millions of people from 
China’s second- and third-tier cities are 
applying for passports in order to gain 
their first glimpse of the outside world.

However, many in China also com-
plain they are treated like second-class 
citizens abroad.  Chinese Internet fo-
rums were flooded with protests earlier 
this year when news emerged that a 
hotel in the Maldives had removed 
kettles from rooms occupied by Chinese 
tourists.

Apparently, the hotel’s manager 
was upset that some Chinese tourists 
were using boiling water to eat instant 
noodles in their rooms, instead of spend-
ing money in the hotel’s restaurants.

Mei Zhang, founder and CEO of 
Beijing-based travel company Wild 
China, deals with both inbound and 
outbound tourists.  She says although 
there are still teething problems, the 
world’s luxury travel industry is taking 
positive steps toward making Chinese 
tourists feel at home.

“The Ritz Paris (currently under 
renovation) has a Chinese concierge,” 
says Zhang. Shangri-La and the Penin-
sula - both considered by Chinese to be 
somewhat Asian brands - have adjusted 
their restaurant menus and now serve 
Chinese breakfasts. 

“In New York, the Waldorf Astoria 
gives their Chinese guests a tea kettle 

and a pair of slippers on arrival.
“The luxury stores in Paris have 

Chinese-speaking staff.  At the Four 
Seasons in Indonesia, they have Chinese 
menus, guides and guest ambassadors.

“If you look at surveys and forums 
in China, the majority of Chinese people 
are not satisfied with the service they get 
when they travel -- especially outside 
East and Southeast Asia, in areas where 
there are not as many Chinese, like in 
Europe or North America,” Zhang says.

Although all Chinese tourist-related 
segments seem to be doing quite a bit 
to improve the situation, there certainly 
is room for improvement in handling 
Chinese visitors still.

According to Dr. Wolfgang Georg 
Arlt, director of the privately run China 
Outbound Tourism Research Institute 
(COTRI), which has offices in Beijing 
and Heide, Germany, the global travel 
industry needs to stop relying on old 
stereotypes about the Chinese and actu-
ally listen to what they want.

The industry is adapting, acknowl-
edges Arlt, but many big players have 
yet to recognize that the demographics 
are quickly shifting.  “The problem is 
the international tourism industry is 
slowly catching up with the idea that the 
Chinese traveler is coming, but in fact 
the Chinese traveler is already here and 
they’re segmenting,” says Arlt. “You 
have two kinds of tourists. Package tour-
ists, who are usually first-time travelers. 
They do the eight European countries in 
10 days, ticking off the sites. For them, 
the most important thing is to get that 
shot in front of the Eiffel Tower.”

This type of tourist appreciates the 
congee and hot water kettle, he says.

“But you have a growing number of 
what we call the ‘new Chinese tourist.’ 
People who are better- educated, with 
more travel experience -- most have 
been students abroad so they know their 
way around. Self-organized.”

It’s these tourists who are looking 
to try the local cuisine and want new 
experiences, he says, and resent being 
stereotyped as an ignorant traveler from 
the countryside who can’t live without 
his instant noodles.

There are obvious differences in 
cultures between Chinese tourists and 
others so it will take time for attitudes 
to change as more Chinese grow ac-
customed to global cultures.  Even in 
Hong Kong, for example, people are 
more polite and self-disciplined.  They 
queue up for everything.  But in China, 
no one will ever queue up and they will 
fight for things.  They have been condi-
tioned that if you wait, you will be left 
with nothing.

Still, there’s little chance that the oc-
casional clash between Chinese tourists 
and the outside world will stop China’s 
booming tourism industry.

So what are Chinese travelers look-
ing for when they leave their homeland?  
Mainly luxury goods. Many tourists 
leave China to shop, spending an aver-
age of $1,230 per trip, and some esti-

The Chinese tourist: boon or bane for the 
international travel industry?
By Greg Hugh 

The 
Etiquette 
Manifesto
Don’t...

• Use shower curtains in a 
hotel

• Keep quiet when waiting 
to board a plane

• Keep mobile phones 
turned off until the aircraft 
has come to a complete 
stop

• Be punctual if taking part 
in a tour group

• Arrive at a banquet hall 15 
minutes early and adhere 
to a formal dress code

Source: Guidelines on Civilised 
Travel Abroad, released by China 
National Tourism Administration

Do......

Chinese tourist wearing a fun pair of touristy sunglasses.
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A hidden tragedy - mental illness and suicide 
among Asian Americans
By Andrew Lam, New America Media, May 2014  

What do Jiwon Lee, Kevin Lee, and 
Andrew Sun have in common?  Sadly, 
they are three Asian Americans college 
students who killed themselves in high 
profile cases in April at prestigious 
universities. 

Kevin Lee, (no relation to Jiwon,) a 
sophomore at Boston University study-
ing biomedical engineering, was found 
dead in his dorm room.  Andrew Sun, 
also a sophomore studying economics at 
Harvard, jumped to his death in Boston.  
Jiwon Lee a dental student at Columbia 
University left a note that said “not liv-
ing up to expectations.”  Her body was 
found in the Hudson River.

According to the American Psy-
chological Association, using the year 
2007 as case study, suicide “was the 
second leading cause of death for Asian-
Americans aged 15-34.”  The website 
ReAppropriate which advocates for 
Asian American concerns estimates that 
the three students who killed themselves 
are part of about 150 college-aged Asian 
Americans who will die by suicide this 
year. 

Stanley Sue, a professor of psychol-
ogy and Asian-American studies at the 
University of California at Davis who 
has studied suicide rates among Asian 
Americans, believes part of the problem 
is that Asian Americans are not likely to 
talk about their psychological problems.

“Community practitioners notice 
that Asian Americans are less likely to 
self-disclose their personal problems,”  
Sue told Time magazine in 2008. 

That attitude hasn’t changed. Asian 
Americans are also less likely than other 
groups to rely on mental health services, 
according to studies, and many prefer 
instead to rely on culturally acceptable 
traditions of discipline and family order 
as a way to solve their problems.

Two years ago the Centers for 
Disease Control and Prevention asked 
Asian American high school students if 
they had seriously considered suicide 
during the past year -- 19 percent an-
swered yes, compared to 16 percent of 
all high school students. 

According to Katherine Kam, a jour-
nalist who writes on Asian American 
mental illness, Asian American teens 
become depressed for various reasons.  
“Family conflicts and academic failure 
loom large,” she reported, “but some 
have a family history of depression, 
which might make them genetically 
vulnerable.” 

It doesn’t help that Asian parents, 
more than other groups, often reject pro-
fessional diagnoses of their children’s 
depression and mental health.  “They 
fear that any mental problems will 

reflect badly on their son or daughter, 
as well as tarnish their entire lineage,” 
Kam noted.

Many, especially if they are im-
migrants from countries where mental 
illness is considered a low priority in 
health care, and where treatments are 
scant or non-existent, believe they can 
overcome disorders by will power or 
discipline alone. 

Few want to admit the problems 
publically.  Shame, in this case, often 
operates in a way that further isolates the 
persons suffering from mental disorders. 

Three decades ago at UC Berkeley, 
a classmate of mine suffered from an 
episode of psychosis.  A refugee from 
Vietnam, she stopped going to class and 
started talking to herself in Vietnamese, 
and started hallucinating.  Her distraught 
family came and retrieved her back to 
their home in San Jose, California but 
that family a few years later ended up in 
the news, having been arrested.  Instead 
of having her treated for mental illness, 
as her conditions worsened, the family 
apparently had her chained at the ankle 
in their garage and it was where police 
found her. 

“Southeast Asian refugees are at 
risk for post-traumatic stress disorder 
(PTSD) associated with trauma experi-
enced before and after immigration to 
the U.S,” according to the US Depart-
ment of Health and Human Services.  
“One study found that 70 percent of 
Southeast Asian refugees receiving 
mental health care were diagnosed with 
PTSD.3.”

Asian women according to the 
study, also lead in the highest suicide 
rate amongst all ethnic groups in the 
US.  So much so that Chinese American 
comedienne, Kristina Wong, wrote a 
play about depression and suicide called 
“Wong Flew Over the Cuckoo’s Nest” 
to talk about depression and the silence 
that surrounds mental illness in her own 
community. 

“A curious thing happened when 
I announced in 2005 that I was work-
ing on a show about depression and 
suicide,’” she recently told XO Jane 
magazine.  “A lot of women came out 
of nowhere to tell me that they had been 
depressed and contemplated suicide.  
These were total strangers who found 
me by email — college professors and 
women I had known as professionals, 
all telling me things I had not imagined 
could be shared.”

One of the biggest factors is the kind 
of pressure many college age students 
put on themselves. “Not living up to ex-
pectations,” was the note that Jiwon Lee 
left behind.  It says more than intended. 

For many Asian Americans, no 
doubt, education is so worshiped that 
not getting good grades often means fail-
ing to achieve your destiny and thereby 
failing your own and your family’s 
expectations.  Asian American students 
consequently learned to measure the 
world and themselves solely through a 
pedagogic lens. 

In my own family, as in many Viet-
namese and Chinese families I know, the 
unwritten rule is simple: you are how 
well you do in school. 

When I was a freshman at UC Berke-
ley a studious Chinese student tried to 
jump from the Campanile tower.  He 
was from my dorm unit.  He wanted to 
kill himself because, well, so went the 
gossip, he had never gotten a B before, 
until vector calculus overwhelmed him.  
I remember the entire dorm talking about 
it.  It took four hours for officers to talk 
him down. The next year, Berkeley de-
cided to put metal bars to prevent others 
from jumping. 

Asian Americans typically make up 
10 to 30 percent of the best colleges. 
Less than 6 percent of the country’s 
population, Asian Americans have ex-
celled in higher education in the last 
few decades.  What’s barely explored, 
sadly, is the darker narrative, that subter-
raneous stream that runs parallel to this 
shining path to academic success: stress, 
disappointment, depression, and mental 
disorders. 

Jiwon Lee, a dental student at Columbia University, left a note that said “not living 
up to expectations.”

WHERE TO FIND MORE 
INFORMATION

The National Alliance on Mental 
Illness (NAMI)

NAMI, the nation’s largest 
grassroots mental health organiza-
tion, offers information on mental 
illness, treatment and support pro-
grams. Visit www.nami.org. The 
organization’s phone number is 
(703) 524-7600. NAMI also offers 
plentiful information on mental ill-
ness and recovery in various Asian 
languages, including Chinese, Ko-
rean and Vietnamese. See the web-
site’s “Multicultural Action Center”

The National Asian American 
Pacific Islander Mental Health 
Associat ion (NAAPIMHA) 
NAAPIMHA, a nonprofit organi-
zation that focuses on the mental 
health of Asian American and Pa-
cific Islander communities, offers 
mental health information in Eng-
lish through its “Friends Do Make 
a Difference” campaign, which can 
be found online at www.naapimha.
org. The phone number is (303) 
298-7910.

National Suicide Prevention 
Lifeline

For anyone going through an 
emotional crisis or thinking about 
suicide, call 1-800-273-TALK to 
speak to a trained crisis counselor. 
The Lifeline operates 24 hours, 7 
days a week. It provides transla-
tion services for callers who speak 
Mandarin, Cantonese, Korean, 
Vietnamese, Japanese and most 
other Asian languages.

Andrew Lam is an editor with New 
America Media and author of the 
“Perfume Dreams: Reflections on 
the Vietnamese Diaspora,” and 
“East Eats West: Writing in Two 
Hemispheres.” His latest book is 
“Birds of Paradise Lost,” a short 
story collection, published in 2013 
and won a Pen/Josephine Miles 
Literary Award in 2014 and a finalist 
for the California Book Award and 
shortlisted for the William Saroyan 
International Prize for Writing. u
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If there’s a 90-year-old Chinese man 
eating breakfast where you’ve just been 
taken for a food tour, it’s fair to assume 
you’ve hit the jackpot. 

He tells us “this place is good” as he 
smiles with much more energy than I do, 
but then again my stomach is still empty.  
That’s about to change thanks to his vote 
of satisfaction and the delights placed 
before me at a street vendor’s spot in 
Shanghai’s former French Concession. 

“Everyone in here is just super 
friendly, super nice and they’re always 
curious because they don’t see many 
foreigners in these small places,” 
says Jamie Barys, my tour guide, who 
founded UnTour just over two years ago 
with colleague Kyle Long, both from the 
United States. 

We tried almost everything available 
at our first stop.  A puffy egg crepe or 
danbing was first - and although oily, it 
was delicious and surprisingly fluffy. 

My favorite at this corner, though, 
were the so-called “pot-stickers”, 
Shanghainese fried dumplings or guotie.  
Tour guide Barys had to teach me how 
to devour them, by first warning me to 

poke a hole in the side in case the liquid 
is boiling inside. 

“When you eat, you can hear every-
one around us is making slurping noises, 
and they do that to bring the cool air in 
with the hot liquid so it doesn’t scald 
their tongue.  If you slurp loudly, it’s 
easier to eat,” she says. 

The steaming sauce trapped inside 
explodes into your mouth with a hit 
of spice and meat, balanced perfectly 
with a touch of Shanghainese vinegar 
on your spoon. 

Our inquisitive 90-year-old friend, 
who tells me in English through laughter 
that he’s an “old Chinese man,” prefers 
the congee for breakfast.  Barys dared 
suggest it’s easier for the older folk to 
eat, and we’d be giving it a miss this 
time. 

As a foreigner new to Shanghai, I’m 
always unsure what is safe to eat and 
what isn’t.  Barys says always look for 
queues of people - if the Chinese don’t 
go there, you shouldn’t either.  Also 
check for a stash of oil in bottles to make 
sure it’s fresh and not illegally recycled. 

As we head to our next stop, Barys 

shares the history of the street stalls and 
the buildings around us, along with a 
mingle among the calligraphy artists 
and morning dancers. 

This tour is not just about food, but 
also about the culture and history of 
Shanghai. 

Passion for food is in Barys’ blood - 
her mother works in a bakery.  But her 
love of Chinese food comes from when 
she started studying in Beijing.  Like it 
is for many Westerners, the experience 
wasn’t love at first sight. 

“Our study abroad group went out 
for dinner and one of the students, a 
Chinese-American who grew up speak-
ing Mandarin, thought he would play a 
practical joke on all of us. He ordered 
drunken shrimp and bull frog,” she says. 

“Let’s just say I didn’t eat much of 
my first meal. Eating frog, which is 
really boney, lacking experience with 
chopsticks, wasn’t ideal.” 

Barys resorted to rice until a friend 
took her to a dumpling house and the 
food heavens opened.  “I ate about 50 
dumplings in my first sitting,” she says. 

With some confidence, she then tried 

ordering again, this time successfully. 
“It was amazing because it had food 

from every province, and the menu had 
English, pinyin and Chinese characters.  
So I took a menu and basically made it 
my bible.  It was a lifesaver.  Two or 
three weeks into the program when I 
couldn’t still speak Mandarin, I was able 
to order for everyone at restaurants,” 
she says. 

“That’s kind of how I came to love 
Chinese food.  When I was initially ter-
rified, the menu was fantastic.  I mean 
I don’t know what I would have done 
without it.” 

At our next stop: pulled noodles with 
sesame oil (congyou banmian).  The 
texture and the flavors were simple, 
but great.  We combined the noodles 
with bamboo tofu and green peppers 
(qingjiao fuzhu). 

A tour of Chinese breakfast foods 
wouldn’t be complete without an order 
of soup dumplings.  Remember to use 
the special vinegar created at the restau-
rant, we’re advised.  It’s steeped with 
ginger and of course, being in Shanghai, 
has added sugar. 

We finish the tour with something 
sweet, a traditional Macanese egg 
custard tart, or danta.  The Portuguese-
inspired buttery pastry is topped with a 
creamy egg filling that isn’t too sweet. 

The informative, filling and fun 
breakfast tour lasts between two and 
three hours and all stops are within a 
2-km radius.  It includes a tour of the 
wet market in case you’re brave enough 
to try Chinese cooking yourself. 

Barys and her colleague Long also 
run noodle, dumpling and running tours 
through Shanghai.  You’ll receive an 
itinerary for all the restaurants you have 
visited after the tour. u

Eat your way across Shanghai on foot
By Ray Kuka, China Daily, March 2013 

“While picking chrysanthemums 
beneath the eastern fence, my gaze upon 
the southern mountain rests.”  These 
are the words of Chinese poet Tao Yu-
anming (AD 365-427) from Drinking, 
one of his best-known poems in which 
he describes a perfect retreat away from 
the bustling world.  Chinese literati 
have long used the chrysanthemum as 
a symbol of humility and inner peace, 
and written about drinking tea made 
with the flower.  Now, with moments 
of peace an increasingly rare commod-
ity among China’s urban sprawl, tea 
specialist Chen Wenhua has opened a 
chrysanthemum tea farm in a remote 
village in Jiangxi province, as a chal-
lenge to the modern world. 

“In 2004 I spotted an abandoned 
ancient hydraulic rolling tea machine in 
Shangxiaoqi village and had the idea of 
setting up a tea farm here, shrouded in a 
span of camphor trees and meadowland, 
beside a winding brook,” he says. 

Eight years later, Chen’s tea farm is a 

successful business and brings a steady 
flow of travelers to the village. 

His yellow chrysanthemum tea sells 
as much as 10,000 yuan ($1,609; 1,227 
euros) per kilogram, compared with 200 
yuan a kilogram of the normal quality 
flowers. One reason is that the bulbs 
of Chen’s flowers are much larger than 
usual and when boiled the petals remain 
intact for hours. 

Chrysanthemum tea is one of the 
most popular flower-based Chinese 
tisanes.  Only two species of chrysan-
themums - morifolium and indicum - are 
fit for making tea. 

Unlike green tea, which demands a 
strict process to get the best taste from it, 
the preparation of chrysanthemum tea is 
rather simple.  Chrysanthemum flowers 
are steeped in hot water in a teapot or 
glass, often accompanied by rock sugar 
or wolfberries to strengthen the flavor. 
It is best to let the water cool slightly 
before pouring it over the flowers as 
boiling water can dissipate the flavor.  

This is left to infuse for a short while 
before the tea is ready for drinking. 

High quality chrysanthemum tea 
should look transparent, bright yellow 
in color, and exude a floral aroma. 

“Good quality chrysanthemum is not 
decided by the fertility of the land, but 
by its surroundings,” Chen says. 

“The chrysanthemum is a short-day 
sunshine crop. If it is exposed to more 
than 12 hours of sunshine in one day, 
it won’t bloom, so land surrounded by 
hills on every side that block the sun is 
perfect. 

“The chrysanthemum also needs wa-
ter but its surroundings should not be too 
damp.  I chose to plant in Shangxiaoqi 
village because the small brooks here 
produce the right amount of moisture 
for chrysanthemum.” 

Chen does not use fertilizer, but in-
stead scatters the seeds of Chinese milk 
vetch.  When the chrysanthemum starts 
to bloom, the milk vetch roots help to 
absorb nitrogen from the air.  It is much 
more effective than traditional fertilizer, 

Left: A Shanghai breakfast stand serves jianbing, or Tianjin-style pancake. Right: Another food store offers pan-fried bun stuffed with 
pork. Photos by Ray Kuka, China Daily

Flower power
By Zhang Lei, China Daily, December 2012

A farmer picks chrysanthemums to make flower tea in Central China’s Henan province.
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The Bund
This waterfront area is one of Shang-

hai’s most distinct landmarks.  A con-
vergence of international architectural 
genres, it appeared in the 1920s.  Today 
these time-honored classic buildings 
house world-established fashion and 
hotel brands whose kudos has also 
lasted for more than a century.  This 
one-km-long strip along the Huangpu 
River is site of the city’s best restaurants, 
offering delectable fare amid classic 
surrounds.

A visit to the city’s Archive Museum 
is a good way to find out more about the 
Bund, past and present.  During my stay 
its main feature was the City Memory – 
Modern History of Shanghai exhibition, 
a section of which focused on the Bund.  
A cache of 600 or more documents, pho-
tos and objects delineate the city’s evo-
lution after the late 19th century to the 
forefront of feudal China’s exchanges 
with the broader world.

Local museums are always reliable 
sources of information.  The Telecom 
Museum traces Shanghai’s telecom-
munications journey from the telegraph, 
which debuted in China in 1871 with the 
establishment in Shanghai of the first 
line, to wireless telecom technologies. 
Exhibits include the first home-devel-
oped Teletype.  The museum accepts 
tour group reservations from Monday 
to Friday and is open to individual visi-
tors at the weekend.  For independent 
tourists whose time does not fit this slot, 

Chen says. 
There are roughly four types of 

chrysanthemum tea in China today: 
Huangshan Mountain gongju, which 
literally means Yellow Mountain Tribute 
chrysanthemum, is the most famous; 

hangbaiju originates from Tongxiang 
in the Yangtze Delta; chuju comes from 
the Chuzhou area of Anhui; and boju 
from the Bozhou area of Anhui. Chen’s 
chrysanthemum is a variant of Yellow 
Mountain chrysanthemum. 

Chrysanthemums are usually har-
vested in November, when frost can stop 
the flower from fully blooming. 

From Chen’s experience, if it rains 
for more than four days, frost will defi-
nitely occur on the first clear day that 
follows.  Chen’s farm is dotted with 
haystacks as a protection against this. 

“I browsed through more than a hun-
dred traditional Chinese farming books 
to find a way to stop frost affecting the 
flowers,” he says. 

“We roll out the haystacks at dusk, 
then fire them up and let the smoke 
hover above the air for a while.  This 
stops frost forming on the flowers the 

next day.” 
Chrysanthemums extract a lot of 

nutrition from the soil, so Chen di-
vides his land into several sectors to 
rotate planting.  When a sector is bare 
of chrysanthemums his workers plant 
vegetables for a year to help the ground 
regain its strength. 

Chrysanthemum tea has many me-
dicinal uses.  It can detoxify the blood, 
helps with congestion, regulates high 
blood pressure and can also help calm 
the nerves.  In China it is often pre-
scribed to help decrease heat in the 
body and is recommended for recovery 
from influenza and other illnesses that 
include a fever. 

It is also believed to clear the liver 
and the eyes, so is often used to treat 
blurred vision and dizziness.  In tradi-
tional Chinese medicine, the liver is the 
organ that governs the functioning of the 

Chrysanthemum tea is a traditional Chinese 
drink that can help people stay healthy.

Flower power 
Continued from page 8

A traditional drink for relaxation, 
chrysanthemum tea is also believed to have 

a host of health benefits ranging from 
detoxification to treating blurred vision.

eyes and is associated with emotional 
problems such as anger and stress.  The 
cooling effect of chrysanthemum tea is 
said to provide relief from these. 

Although chrysanthemum tea is the 
most widely drunk flower tea across 
China, there are many other tea made 
with flowers.  According to a guide 
to flower tea from the Ming Dynasty 
(1368-1644), jasmine, rose, plum, 
chrysanthemum and gardenia can be 
made into tea. 

The history of flower tea can be 
traced back to the Tang Dynasty (AD 
618-907), although during that time, dry 
flowers were added only to strengthen 
the flavor of green tea. It was not until 
the Song Dynasty (960-1279) that flow-
er tea started to appear as an independent 
drink. Its production was traditionally 
concentrated around Suzhou and Hang-
zhou, which are close to Shanghai.  u

Shanghai reminiscences 
By Lu Rucai, China Today 

I arrived in Shanghai amid a throng 
of local and international travelers 
just five hours after boarding the 
high-speed train from Beijing. The 
southern metropolis, along with several 
other hot destinations, is reaping ever-
richer tourism revenues since recent 
extensions of the high-speed railway 
network slashed travel times.

Shanghai Circus World, featur-
ing the multimillion-dollar acrobatic 
extravaganza ERA – Intersection of 
Time, was the first leg of my visit. The 
first of its kind in China, the show is 
a multimedia theatrical spectacular, 
distinct for its lavish, ingenious incor-
poration of Chinese acrobatics, dance, 
music and martial arts. Thunderous 
applause erupted periodically from the 
predominantly international audience 
during the 100-minute performance. 
This high-tech psychedelic gig evolves 
through a constant collision between 
past and future. Eight years after its 
première, the show still sells out daily 
at peak season.

Being in Shanghai is itself like ex-
periencing a faceted juncture in time. 
This world financial center, bristling 
with dynamic postmodern tower blocks, 
is also imbued with the rich heritage of 
genteel, south-of-Yangtze civilization 
and its short-lived colonial era.

a stop-by at the site is recommended.  
This eclectically designed edifice, built 
in 1921, is a historical artifact in itself.  
One of its tenants was the Great North-
ern Telegraph Company of Denmark, 
which laid China’s first submarine 
telegraph cable.

The Postal Service Museum com-
plex has distinctively British features.  
Built in the 1920s, it was originally the 
city’s general post office. Its exhibits 
include China’s first stamp, issued in 
1878.

Other than the Rockbund Art Mu-
seum, which charges a modest RMB 15 
that includes a cup of coffee, admission 
to local museums is free.

While strolling along the Bund I saw 

a couple having their wedding photos 
taken at the gate of the Shanghai Pudong 
Development Bank headquarters.  
Originally the property of the HSBC in 
the 1920s and 1930s, this 90-year-old 
building’s neoclassical design, exqui-
site embellishments and symmetrical 
proportions make it outstanding in the 
district.

Walls near the ceiling of the oc-
tagonal lobby are lavishly adorned with 
eight mosaic murals, and the dome bears 
frescoes that include the 12 signs of the 
zodiac, personifications of the sun and 
moon, and representations of the eight 
HSBC financial centers.  Covered in 

Old villas in the former French Concession.
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From the oldest San Francisco 
Chinatown to those smaller but just-as-
bustling ones across the United States, 
more and more American travelers are 
putting them high on their list of places 
to go. 

The 165-year-old San Francisco 
Chinatown has just been crowned No 
1 by a new USA Today poll among the 
10 best Chinatowns across the country, 
followed by New York City, Chicago, 
Seattle andPhiladelphia. 

Chinatowns in Honolulu, Boston, 
Los Angeles, Houston and Washington 
DC were among the top six to10. 

USA Today did the ranking in terms 
of “quality of authentic dining options”, 
“size” and “cultural experiences avail-

able”. The most unique criteria of the 
ranking was “whether a visitor will feel 
like they’ve left the United States as they 
explore the neighborhood”. 

“Walking around this vibrant and 
densely populated area that still retains 
its ethnic identity, sometimes may you 
forget where you are,” said Maurice 
Edelstein, an 82-year-old photogra-
pher who lives in San Francisco and 
over the years has walked through this 
historic neighborhood taking pictures 
that capture the area’s rich, colorful 
environment. 

“Visitors won’t be disappointed by 
the pictures before them: fish markets, 
restaurants, early generation Chinese 
immigrants and their offspring who are 

Who’s got the No. 1 Chinatown in the U.S.?
By Chen Jia, San Francisco ,China Daily USA 

still living here and displaying their 
daily stories,” he said. 

Located near the Financial District 
and Little Italy on north shore, the nar-
row streets of San Francisco Chinatown 
cover more than 20 square blocks filled 
with small businesses, restaurants, 
school and hospital. Some Chinese 
immigrants who are unable to speak 
English never walk out of this region 
for their whole lives. 

San Francisco’s city officials have 
come to value the culinary aspect of 
Chinatownand its economic footprint 
in recent years. 

At the end of last year, Mayor Ed 
Lee announced a new neighborhood 
investment plan for Asian communi-
ties, including Chinatown. He made the 
decision because some Chinatown mer-
chants complained about the disruption 
in customer traffic and loss of business 
caused by the city’s subway construc-
tion projects. 

“I agree SF Chinatown is No1 
because the residents here are mainly 
recent immigrants who actually live in 
the community and brought with them 
the intact culture from the villages 
where they are from,” said WilmaPang, 
a community leader inChinatown. 

As a child, Pang grew up in Mel-
bourne, Australia and moved to Hono-
lulu in her teens.She has been to many 
Chinatowns around the world, and said 
there is nothing like SF Chinatown. 

“SF in unique because it is a commu-
nity where one can live without speak-

ing any English. There is a Chinese 
Hospital and a mortuary. So, literally 
one can be born and die here without 
venturing out to other parts of the city,” 
she said. 

She has been living in the heart of 
SF Chinatown for 35 years and learned 
to speak fluent Cantonese there. 

“My fear is that gentrification is 
inevitable because of the rapid expan-
sion of developers eyeingthe valuable 
properties so close and convenient to 
downtown,” she said. 

Some people said today’s China-
town has long lost its distinction as the 
enclave or ghetto where one had to go 
for delicious Chinese cuisine. 

“In the Bay Area, excellent Chinese 
restaurants are everywhere, most of the 
good ones are not even in San Fran-
cisco, much less in the Chinatown,” said 
George Koo, a local resident. u

Pedestrians walk through Chinatown Wednesday, Feb. 26, 2014, in San Francisco. Rain-
storms are expected in the Bay Area through the end of the week. [Photo/Agencies]

A colorful block in San Francisco’s China-
town, ranked in a new USA Today survey 
as the best of its kind in the US. The survey 
looked at “quality of authentic dining 
options” and “cultural experiences avail-
able”, among other amenities. 
Bonnie Wong, China Daily.

China in Africa
By Elaine Dunn

Chinese Premier Li Keqiang em-
barked on a trip to Africa on May 4, 
visiting Ethiopia, Nigeria, Angola 
and Kenya.  His trip came on the 50th 
anniversary of former Premier Zhou 
Enlai’s official visit to the continent.  
Relations between Africa and China had 
remained stable throughout the years, 
and, in recent years, economic and 
trade cooperation between the two also 
has increased rapidly.  At the end of his 
visit, Premier Li pledged an additional 
USD$12 billion in credit and funding 
to boost economic development on the 
African continent.

In the past decade, Chinese state-
owned and private companies have be-
come major investors in Africa, becom-
ing the largest source of annual foreign 
direct investment (FDI) in Africa’s 54 
countries.  Even Chinese individuals are 
investing small amounts in enterprises 
ranging from restaurants to acupuncture 
clinics. 

Exactly how big is China’s invest-
ments in Africa today are hard to say.  

First of all, one has to define what con-
stitutes “investments.”  Loans to build 
infrastructure?  Monies invested in busi-
ness operations in Africa?  At the end of 
2011, China’s cumulative FDI in Africa 
exceeded $14.7 billion.  However, the 
official FDI is based only on what was 
reported to the government.  There are 
investments made through tax shelters!

What is known is that most of the 
2,000 Chinese companies there are 
in energy, mining, construction and 
manufacturing, but are beginning to 
move into finance and even tourism.  
Chinese state-owned oil companies are 
present in the entire African continent.  
The China National Petroleum Corpora-
tion invested up to $6 billion in Sudan’s 
oil sector.  Publicly traded ZTE is the 
principal telecommunications provider 
in a number of African countries.  More 
than half of these investments are in 
South Africa, Zambia, Nigeria, Algeria 
and Angola.

During his visit, Premier Li inaugu-
rated an 84.7-kilometer-long express-

way built by 5,000 Chinese workers 
- the fist in Ethiopia - connecting Ad-
dis Ababa to the city of Adama in the 
Oromia region.  Fifty-seven percent of 
the project funding came from Chinese 
bank loans.  While in Nigeria, the China 
Civil Engineering Group, a subsidiary 
of China Railway Construction, an-
nounced a $13.1 billion railway project, 
in addition to the $1.8 billion it already 
is investing in Nigeria by the end of 
2013.  These projects include repairing 
existing railways and building modern 
light rails, earning the nickname of 
“Railroad Diplomacy.”

U.S. financier George Soros has la-
beled China as “Africa’s new colonist” 
– an accusation Premier Li dispelled, 
“China’s neo-colonialism in Africa is 
a false accusation inconsistent with 
Chinese tradition and culture, and does 
not reflect the reality of friendly, equal-
footed and mutually beneficial coopera-
tion between China and Africa.”  

New Chinatowns are sprouting up 
all over the African continent. There 

are more than 1 million Chinese who 
have settled there in the past 10 years. 
In Angola alone, there are 258,000 
Chinese nationals.  The Chinese “inva-
sion” has created tensions that resulted 
in riots, kidnappings and killings.  Part 
of the African discontent comes from 
the fact that Chinese companies often 
bring over Chinese nationals, rarely 
using African labor because of the tight 
project deadlines and language barriers.  
Despite this, both Africa and China look 
upon the relationship as a “win-win” 
partnership.

As China moves forward in Africa, 
it will benefit from its profitable in-
vestments.  Africa will gain schools, 
hospitals, stadiums and urban water 
and power supply systems.  Overall 
living and working conditions for her 
people will improve.  And beyond trade 
and economic cooperation will come 
cultural exchanges, furthering people-
to-people relations and understanding. u
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Chen Hangjie, a sophomore student of 
Chinese at Zhejiang University of Tech-
nology, logged on last April to Coursera, 
the world’s biggest MOOC website – a 
chance encounter that transformed his 
college life.  After poring over the 
impressive array of courses at world 
famous universities that the website 
offered, Chen enrolled in the Modern 
and Post-modern course at Wesleyan 
University, the History of Art course 
at Peking University and the ChinaX 
course at Harvard.  He later obtained a 
certificate endorsed by the supervisor 
of the Understanding Media by Under-
standing Google course at Northwest 
University.  Chen’s university is not in 
China’s top tier, but thanks to the Inter-
net he has been able to study courses at 
the world’s most prestigious universi-
ties under the supervision of the most 
respected academics.

MOOC, namely massive, open, online 
courses, have come to the fore over the 
past couple of years. In the autumn of 
2011, about 160,000 people from 190 
countries enrolled in the free online Ar-
tificial Intelligence course at Stanford.  
Among them, those from Lithuania 
surpassed Stanford’s total enrollment, 
and 248 who were not from Stanford 
achieved straight-A scores.  The course 
engendered Udacity, the world’s first 
MOOC website.  Later, two Stanford 

professors created Coursera.  As of Sep-
tember 2013, Coursera had cooperated 
with 80 or more universities throughout 
the world in offering around 350 online 
courses. Having chalked up five million 
or more enrollments, Coursera is the 
largest MOOC website. In May 2013, 
MIT and Harvard jointly launched the 
nonprofit edX, which along with Udac-
ity and Coursera, constitutes the MOOC 
“troika.”

Since MIT’s groundbreaking provi-
sion of online courseware in 2001, the 
open learning movement has swept the 
world, giving millions of people ac-

cess to the best education for free.  But 
MOOC is distinctive in that it entails 
neither the “video-watch” unidirectional 
mode, nor the purchase of digital ma-
terials for a course.  It instead offers a 
complete syllabus, including participa-
tion, feedback, homework, assessment, 
examination and certification.  Strictly 
on par with real college courses, it in-
volves many multi-media technologies 
that strengthen interaction between 
teachers and students as well as among 
students.  It has also designed systems 
of homework assessment and examina-
tions whereby students that qualify are 
issued with certificates signed by the 
tutor.

The cover story of the November 
2013 issue of the U.S.  Wired magazine 
was about 12-year-old Paloma Noyola 
Buenom, whose home is beside a 
garbage dump.  Her education having 
been conducted entirely from online 
sources, she achieved the highest math 
score in Mexico’s national examina-
tions.  Howard A. Lurie, vice president 
for Content Development of edX, also 
cited a high-school student in India 
whom MIT enrolled because his scores 
were among the first three percent of 
all participants in the edX Circuits and 
Electronics course.  Since 2012, the so-
called “first year of MOOC,” such news 
items have enlivened the education field.  

First-tier universities of the world, other 
than those cooperating with the “troika,” 
are now developing their own platforms.  
In September 2013, more than 20 Brit-
ish universities, along with the British 
Council, British Library and British 
Museum, launched Futurelearn.

Chinese universities naturally do not 
want to be left behind.  Huang Zhen, 
vice president of Shanghai Jiao Tong 
University, even voiced the warning, 
“open, or be abandoned.”  Soon after, 
Shanghai Jiao Tong University, Xi’an 
Jiaotong University, Southwest Jiaotong 
University, Beijing Jiaotong University 
and Taiwan-based National Chiao Tung 
University jointly launched Ewant, 
which offers 10 courses.  In October 
2013, Tsinghua University officially 
launched XuetangX, whose first 11 
courses are among those most reputed 
at Tsinghua and Peking universities.  
They include Tsinghua’s Principles of 
Electric Circuits and History of Chinese  
Architecture, and Peking University’s 
Principles and Practice of Computer-
assisted Translations.  At the launch 
press conference, vice president Yuan Si 
of Tsinghua stated that XuetangX would 
cooperate with the government, univer-
sities and companies in exploring new 
modes of sustainable development and 

MOOC Spurs Higher Education Reform 
By Liu Yi, China Today, February 2014 
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When Yukong Zhao was looking 
into purchasing investment properties 
in 2009, the director of China business 
development at Siemens met some 
Americans who had lost their homes. 
As he spoke with them, he realized that 
they had never prioritized saving money, 
a financial principle that was for him 
entirely instinctive. He began thinking 
about what he calls “Confucian values,” 
and how they had shaped his attitudes 
toward money and life.

In “The Chinese Secrets for Success: 
Five Inspiring Confucian Values,”  Zhao 
presents an outline of those tenets for 
American and Chinese audiences.

“I wrote this book for the many 
Americans who, like me, believe in 
‘American exceptionalism’, but also 
recognize that their lives can be further 
improved by learning from the strengths 
of other cultures,” he writes in the 
book’s introduction. “More specifically 

The Chinese Secrets for Success: Five Inspiring 
Confucian Values YuKong Zhao, 2013
By Kelly Chung Dawson, New York, China Daily 

as a Chinese-American, I wrote it to 
offer inspiration and proven solutions 
drawn from my cultural heritage to 
Americans seeking ways to deal with the 
tough challenges in their lives: impact 
of the financial crisis, rising global com-
petition, decline of American education 
and lack of financial security.”

Zhao, who grew up in Yunnan 
province and emigrated to the United 
States in 1992, says financial stability 
is at the core of the Asian-American 
community’s current status as “the 
highest-income, best-educated and 
fastest-growing racial group in the US,” 
according to the Pew Research Center.

Sixty percent of Americans don’t 
have savings above $25,000 to support 
themselves or their families in retire-
ment, he says. While Chinese have long 
looked to the West for inspiration, and 
most immigrants to the U.S. embrace 
various Western values including equal 
rights and independent thought, their 
continued adherence to Eastern values 
have contributed to their relative suc-
cess, he says.

According to Zhao, the five tenets of 
Confucian values are: money manage-
ment, developing desirable relation-
ships, maintaining familial harmony, 
pursuing an education and determina-

tion for an outstanding life.
Li zhi, the last tenet, is translated 

informally to mean having ambitious 
dreams and goals. He views a lack of 
motivation and drive to be at the core 
of why U.S. teenagers have fallen so far 
behind on the OECD Global Education 
Assessment Report.

Younger generations in China are 
also being affected by what Zhao be-
lieves to be the problems of moderniza-
tion. A focus on materialism and pop 
culture has in some cases replaced the 
drive for a better education and stable 
family dynamics, an erosion of cultures 
that seems to be happening everywhere, 
he says. But Chinese-Americans remain 
relatively successful in the areas of edu-
cation and financial stability, he notes.

“It’s the combination of positive 
values drawn from Confucianism and 
Western culture that make many Chi-
nese/Asian Americans successful in 
their pursuit of the American Dream,” 
he writes.

“I want to remind Chinese people 
that our heritage is worth preserving, 
and I think Americans could gain from 
being a little more open to other cultural 
values. In a way, that also means return-
ing to true American values, like an ethic 
of hard work.” u

“I want to remind Chinese people that our heritage 
is worth preserving, and I think Americans could gain 
from being a little more open to other cultural values. 
In a way, that also means returning to true American 
values, like an ethic of hard work.”

vehicles (such as tractors and motor-
cycles) and railway equipment. 
• Israel and the United Arab Emirates 
fueled export growth to the Middle 
East (up 11 percent, to $120 million). 
Export growth to Israel (ranked 26th, up 
29 percent to $26 million) was largely 
due to calculating machine parts, while 
export growth to the United Arab Emir-
ates (ranked 21st, up 31 percent to $33 
million) was largely due to specialized 
machinery, pumps and specialized 
vehicles. 

Medical Products, Wood Pulp, 
Plastics and Electrical Equipment 
Lead Export Gains 
• Between the first quarters of 2013 and 
2014, optics/medical (up $58 million), 
wood pulp (up $50 million), plastics (up 
$37 million) and electrical equipment 
(up $29 million) showed the strongest 
gains. 
• Belgium (up 17 percent to $107 mil-
lion), China (down 1 percent to $93 
million), Japan (up 17 percent to $89 
million) were the largest markets for 
optics/medical products (up 7 percent to 
$855 million). Germany had the largest 
gain (fourth largest, up $26 million to 
$77 million); the Netherlands had the 

Minnesota exports grow
Continued from page 1

sharpest loss (down $22 million to $33 
million). Segments such as optical fibers 
(up 84 percent to $71 million, especially 
to China and Japan) and medical/surgi-
cal instruments (up 8 percent to $307 
million, especially to Belgium) led 
growth. 
• Wood pulp sales – mainly chemical 
wood pulp – surged 4,364 percent to 
India (up to $22 million from $490,000 
in the first quarter of 2013), Taiwan (up 
$18 million from none) and Indonesia 
(up $12 million from none). 
• Exports of plastics were up 15 percent 
to $277 million, particularly to Canada 
(up 49 percent to $43 million) and 
Mexico (up 49 percent to $25 million). 
Strong product segments were plastic 
sheets, plates and other flat materials 
(up 13 percent to $133 million) and 
miscellaneous plastics (up 24 percent 
to $31 million). 
• Electrical equipment sales were up 5 
percent to $641 million, driven by many 
products including electrical capacitors 
(up 69 percent to $19 million, driven by 
Ireland) and electrical transformers (up 
43 percent to $22 million, mainly due 
to Mexico). 
• While machinery exports fell to many 
major markets, Mexico (up 52 percent to 

$82 million) and Belgium (up 56 percent 
to $72 million) were key exceptions. 
Exports of computer parts plunged $79 
million to $150 million. Bright spots 
included surging exports of centrifuges 
and filters to China (up 38 percent) and 
Belgium (up 40 percent); parts for lifting 
machinery to Japan (up to $12 million, 
from $692,000); and computer compo-
nents (up 211 percent to $23 million) 
and engine parts (up 140 percent to $15 
million) to Mexico. 
• Aircraft/spacecraft products were 
down 33 percent; although exports 
dropped sharply to the Netherlands 
(down 93 percent to $3 million), they 

made gains in Luxembourg (up 178 
percent) and Mexico (up 541 percent). 

Minnesota Quarterly Export Sta-
tistics is the most current resource 
available for tracking the state’s 
manufactured export trends and is 
prepared for the Minnesota Trade 
Office (MTO) by the Department 
of Employment and Economic 
Development’s (DEED) Economic 
Analysis Unit (Thu-Mai Ho-Kim, 
651-259-7180). Since 2011, the 
quarterly and annual statistics re-
ports have primarily covered export 
data based on the Harmonized Tar-
iff System (Schedule B), collected 
by the U.S. Department of Com-
merce (USDOC) and distributed 
by the Global Trade Information 
Services. Reports are available on 
DEED’s website at “Export and 
Trade Statistics” (http://mn.gov/
deed/data/export-stats/). u
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Language Study
Chinese loanwords

Loanwords are words in one lan-
guage imported into another language 
either completely or partially.  Linguists 
use loanwords to determine when and 
how one culture processed its interac-
tion with another.  There are many loan-
words in English that were borrowed 
from the Chinese language and dialects.

Following are some common Eng-
lish terms borrowed from the Chinese 
language:
Chin Chin: Used mainly by the Brit-
ish when raising one’s glass before 
drinking. .In China, a host encourages 
guests to eat or drink by saying, “請, 
請!” (qǐn  qǐn ) meaning please, plese 
or invite, invite. 
Chop Chop: from the Cantonese dialect 
快快 (kuài kuài) meaning hurry or fast 
in Chinese.  “Chop Chop” has been in 
use in English newspapers printed in 
China since the 1800s.
Chow: probably from the word 菜 (cài), 
which means vegetables or a dish to eat.
Coolie: from the Chinese term for hard 
work or 苦力 (kǔ lì), which literally 
translates as “bitter labor.” 
Guanxi: from Chinese 關係 literally 
meaning close relations.  In Western 
terms, it describes relationships or 
connections that usually result in the 
exchange of favors. 
Gung Ho: from the Chinese term 工合 
(gōng hé) that is a shortened term for 
Chinese industrial cooperatives created 
in China in the 1930s.  The U.S. Marines 
adopted the term in 1942 to mean some-
one with a can-do attitude.
Hongbao: from Chinese 红包 (liter-
ally red envelopes); hongbao refers to 
monetary gifts given in red envelopes 

during Chinese New Year and special 
occasions.  It also is used to describe a 
form of bribery given to encourage the 
other party to cooperate in the illegal 
scheme. 
Ketchup: probably from the Chinese 
term for tomato sauce 茄汁 (qié zhī).
Kowtow: from Chinese 叩头 (kòu tóu), 
which literally translates into knock 
your head.  Ancient Chinese custom 
dictates greeting someone of great 
importance by kneeling and touching 
one’s forehead to the ground in front of 
the important person.
Sampan: from the Hokkien term 三
板 (sam pan), literally meaning three 
planks – the original hull design of this 
flat-bottomed boat, which was made of 
three planks!
Shanghai: Shanghai can either be the 
seaport (上海), or (伤害), which means 
to harm or injure.  The term “shanghai” 
means abduct because San Francisco 
boat captains used to kidnap men to 
work on Shanghai-bound boats.
Tycoon: from the Japanese term tai-
kun, which Westerners used to refer to 
someone who obtained power through 
hard work rather than inheriting it.  In 
Chinese, taikun became 大王 (dà wáng) 
meaning big king.  

Typhoon: probably the most direct 
loanword. In Chinese, a hurricane or 
typhoon is called 台风 (tái fēng).

Yen: from the Chinese word 愿 
(yuàn) meaning hope, desire or wish, 
e.g. a yen for pizza.

Yin-Yang: from Chinese 陰陽 , 
which literally means shady-sunny; 
used to describe two opposing but 
complementary forces. u

Mandarin Chinese is the official lan-
guage of Mainland China and Taiwan, 
and is one of the official languages of 
Singapore and the United Nations.  It 
is the most widely-spoken language in 
the world.

Mandarin Chinese is sometimes 
referred to as a “dialect,” but the distinc-
tion between dialects and languages is 
not always clear.  There are many ver-
sions of Mandarin spoken throughout 
China, and these are usually classified 
as dialects.

There are other Chinese languages 
such as Cantonese (spoken in Hong 
Kong) that are very distinct from Man-
darin.  However, many of these lan-
guages use Chinese characters for their 

written form, so that Mandarin speakers 
and Cantonese speakers (for example) 
can understand each other through writ-
ing, even though the spoken languages 
are mutually unintelligible.

Language Family
Mandarin is part of the Chinese 

family of languages, which in turn 
is part of the Sino-Tibetan language 
group.  All Chinese languages are 
tonal, which means that the way words 
are pronounced varies their meanings.  
Mandarin has 4 tones.  Other Chinese 
languages have up to 10 distinct tones.

The word “Mandarin” actually 
has two meanings when referring to 
language.  It can be used to refer to a 
particular group of languages, or more 
commonly, as the Beijing dialect that 
is the standard language of Mainland 
China.

The Mandarin group of languages 
includes standard Mandarin (the official 
language of Mainland China), as well as 
Jin (or Jin-yu), a language spoken in the 
central-north region of China and Inner 
Mongolia.

Local Names for Mandarin
The name “Mandarin” was first used 

by the Portuguese to refer to the magis-
trates of the Imperial Chinese Court and 
the language they spoke.  Mandarin is 
the term used through much of the West-
ern world, but the Chinese themselves 
refer to the language as Pǔ tōng huà, 

Guó yǔ or Huá yǔ.
Pǔ tōng huà literally means “com-

mon language” and is the term used in 
Mainland China. Taiwan uses Guó yǔ 
(the national language) and Singapore 
and Malaysia refer to it as Huá yǔ (Chi-
nese language).

History of Mandarin
Due to its geographic size, China has 

always been a land of many languages 
and dialects.  Mandarin emerged as the 
language of the ruling class during the 
latter part of the Ming Dynasty (1368 
– 1644).

The Capital of China switched from 
Nanjing to Beijing in the latter part of 
the Ming Dynasty, and remained in 
Beijing during the Qing Dynasty (1644 
– 1912).  Since Mandarin is based on the 
Beijing dialect, it naturally became the 
official language of the court.

Nonetheless, the large influx of 
officials from various parts of China 
meant that many dialects continued to 
be spoken at the Chinese court.  It was 
not until 1909 that Mandarin became 
the national language (guó yǔ) of China.

When the Qing Dynasty fell in 1912, 
the Republic of China maintained Man-
darin as the official language.  It was 
renamed pǔ tōng huà (common speech) 
in 1955, but Taiwan continues to use the 
name guó yǔ (national language).

Written Chinese
As one of the Chinese languages, 

Mandarin uses Chinese characters for 
its writing system.  Chinese characters 
have a history dating back more than 
two thousand years.  The early forms 
of Chinese characters were pictographs 
(graphic representations of real objects), 
but characters became more stylized 
and came to represent ideas as well as 
objects.

Each Chinese character represents a 
syllable of the spoken language.  Char-
acters represent words, but not every 
character is used independently.

The Chinese writing system is very 
complex and the most difficult part of 
learning Mandarin.  There are thousands 
of characters, and they must be memo-
rized and practiced to master the written 
language.

In an attempt to improve literacy, the 
Chinese government began simplifying 
characters in the 1950’s.  These simpli-
fied characters are used in Mainland 
China, Singapore, and Malaysia, while 
Taiwan and Hong Kong still use the 
traditional characters. 

Romanization
Students of Mandarin often use 

Romanization in place of Chinese 
characters.  Romanization uses the 
Western (Roman) alphabet to represent 
the sounds of spoken Mandarin, so is 
a bridge between learning the spoken 
language and beginning the study of 
Chinese characters. u

Introduction to Mandarin Chinese
By Qiu Gui Su, About.com 

Eastern China. Medium gray   
shows Mandarin-speaking areas
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mates show they spend about $3,200 per 
trip when visiting New York City.  Items 
such as clothes and accessories (many 
of which were made in China) are often 
at the top of their list.  Arlt, director of 
the China Outbound Tourism Research 
Institute, stated, “Luxury goods are 20 
to 30 percent cheaper in other global 
cities.  If you plan to spend $10,000 
on shopping and only spend $1,000 on 
airfare, it’s much cheaper for Chinese 
tourists to fly abroad to shop.”

While the increase in discretionary 
income among China’s middle class is 
part of the tourism spike in the U.S., the 
Chinese government’s decision in 2007 
to make the U.S. an “approved destina-
tion” has also helped.  The designation 
lets American businesses advertise and 
market to audiences in China.

As U.S. businesses adapt, they have 
been forced to confront the reality that 
America is no longer the inevitable No. 
1 destination for Chinese tourists.  Be-
cause of prior approval by the Chinese 
government, many European countries 
have been marketing to Chinese tourists 
far longer.  University of South Carolina 
professor Robert Li told USA Today that 
travelers from Shanghai now prefer to 
travel to France rather than the U.S.

But the number of travelers visiting 
the U.S. from China is still projected 
to grow dramatically over the next few 
years.  The U.S. Department of Com-
merce estimates that from 2010 to 2016, 
the number of Chinese tourists visiting 
the U.S. will grow by 232 percent.

As can be expected, Los Angeles, 
San Francisco and New York are among 
“favorite” spots for Chinese tourists 
coming to the United States.  Now Min-
nesota and the Mall of America — the 
largest mall in the country — want to 
get on that list.

“We see the growth in the number of 
Chinese travelers to the United States.  
Our goal is to try to make Minnesota in 

their mindset, maybe not as a primary, 
but as a secondary destination,” John 
Edman, director of Explore Minnesota 
Tourism, Minnesota’s tourism board, 
told China Daily.

Trying to attract Chinese tourists to 
the state and the mall in Bloomington 
began about five years ago.  But now 
the state is in the process of signing a 
contract with a Chinese firm to represent 
Minnesota to Chinese tour operators 
and promote Minnesota to local media, 
which includes bringing writers over on 
“familiarization tours” to write about 
the state for audiences in their foreign 
countries.

Mall of America representatives also 
are going on tour missions in Chinese 
cities like Beijing, Shanghai, and Hong 
Kong, said Doug Killian, director of 
tourism at Mall of America.

The state tripled its international 
marketing budget and though focus is 
on countries like Canada, Germany, and 
the UK, it is now looking at reaching 
travelers not only from China, but also 
Mexico and France.

When it comes to attracting the 
world’s new No. 1- spending tourist, 
price is a big advantage for the Mall of 
America and for America in general.

“I have witnessed Chinese buy 20 
pairs of the same shoe to bring back for 
friends and family, because it is so much 
cheaper,” said Lauren Himle, the Mall 
of America’s first-ever China-focused 
tourism account executive.

With its 10 million-square-foot 
expansion, the mall hopes to attract 8 
million more international visitors, an 
increase of 62 percent.  If Himle and 
other Minnesota groups can swing it, a 
large share of this increase will be cash-
in-hand Chinese.

The biggest challenge for Minnesota 
and MOA, generally considered “fly-
over country,” Himle says, “is without 
a doubt raising awareness.” 

The mall’s struggle begins with 
the fundamental fact that much of the 
information out there uses different 
Chinese names: the travel section of 
the huge information portal 163.com, 
the MOA is the “美国商城” (měiguó 
shāngchéng), but at its Wikipedia-like 
page on Baidu, often called “China’s 
Google,” it’s also called “美国购物中
心” (měiguó gòuwù zhòng xīn).  The 
mall officially uses the first translation, 
but the problem is evident.

Additionally there are many other 
obstacles such as government controls 
affecting data gathering, providing 
“incentives” to tour guide operators, 
Mandarin-speaking staff and ease of 
money conversion. Also: no direct 
Minneapolis-China flights.  Chinese 
MOA visitors have to connect through 
Japan, Chicago or Detroit or some 
other city, making a trip not only more 
expensive, but more time-consuming.

Bill Deef, vice president of interna-
tional relations at Meet Minneapolis, 
the local visitor’s bureau, says in the 
last five years, basic relationships have 
been strengthened with the important, 
well-connected California, New York 
and Florida operators.

Minnesota is far from a lost cause; 
5.6 percent of the state’s overseas visi-
tors are Chinese, Deef notes. MSP saw 
33 percent more Chinese visitors last 
year than the year before — though 
Chinese traveler-count still stood 
at only 10,472, fewer than half the 
22,253 from the United Kingdom.

Despite its unheralded status, Min-
nesota does have advantages for some 
pockets of Chinese tourists.

Local multinational organizations 
offer foundations for increasing Min-
nesota’s China profile, since business 
interests remain the biggest reason 
Chinese find themselves here.

When Mayor R.T, Rybak visited 
China in 2009, it was mostly about 

Target.  However, he also smoothly mixed 
in some tourism interests, to demonstrate 
how Minneapolis businesses and good 
coordination could be a tourism market-
ing message multiplier.

Said Himle, “We are looking at le-
veraging the fact that the University of 
Minnesota has the largest population 
of Chinese nationals, as well as a huge 
alumni base in China with an alumni 
office operating in Beijing.  The Mayo 
Clinic, Medtronic, 3M and Cargill also 
are all huge draws.”

The mall works with operators to en-
sure the city’s corporate visitors include 
a trip to the mall.  The MOA’s proximity 
to the airport makes this an even easier 
possibility.

The MOA also is getting help from 
partners. Explore Minnesota Tourism 
has issued a $45,000 RFP (what does this 
stand for?) for China-market representa-
tion to trade groups and media there.  This 
outreach will include a Chinese website 
and social media outreach.

Last year, the Minnesota Legislature 
also bumped up the state’s marketing 
budget by $5 million, a significant chunk 
targeted on China.

Beyond the region’s Fortune 500 
draws are the state’s natural wonders. 
With China becoming increasingly pollut-
ed and its citizens increasingly concerned 
about pollution, the abundant lakes, parks 
and eco tourism make for an excellent 
tour package that includes mall-shopping.

But even here, the mall faces a steep, 
competitive climb to get a foothold in the 
mindspace of Chinese tourists who have 
increasingly wide options.

New Zealand is quickly becoming 
a favorite destination for its landscape.  
Domestic travel by RV is growing.  Car-
nival just sent its fourth cruise liner to 
China to meet booming demand.  All are 
indications that as the MOA ramps up, 
marquee destinations  will fight to attract 
sales as well. u

The Chinese tourist 
Continued from page 6

stucco and paint soon after the founding 
of the PRC for political reasons, these 
ornamentations were not discovered 
until the 1990s.

Before 1949, the Fairmont Peace 
Hotel, formerly the Cathay Hotel in-
vested by Jewish tycoon Sir Victor Sas-
soon, was Shanghai’s most prestigious 
hostelry.  A main Bund landmark over 
the past century, it is a monument to the 
blending of cultures in a city celebrated 
for its cosmopolitism.

Cultural Xujiahui
Xujiahui is best known as Shanghai’s 

commercial hub, but has far more to 
offer.  In October 2012 it was awarded 
the status of a national 4A tourist spot 
by virtue of its historical and cultural 
legacy.  Although rare for an urban 

Shanghai reminiscences  
Continued from page 9

district in a big city, Xujiahui truly 
merits this distinction.  Its 2.4-square-
kilometer area is strewn with a dozens 
of sites of historical interest.

Located at the confluence of three 
rivers, Xujiahui was where Ming Dy-
nasty scientist and Shanghai native Xu 
Guangqi (1562-1633) lived on his farm, 
hence its name. Xu, in collaboration 
with Italian Jesuit missionary Mat-
teo Ricci (1552-1610), translated six 
volumes of Euclid’s Elements, and 
compiled the Complete Treatise on 
Agriculture (Nongzheng Quanshu), 
one of China’s four greatest ancient 
agricultural books.

After getting my free ticket at the 
district’s tourist center, I headed for 
the Xujiahui Library, founded by the 
Jesuits in 1847.  Its collection of rare 

publications in Chinese 
and foreign languages 
was transferred to the 
municipal library in 
1956.  Those remain-
ing are mostly foreign-
language books and 
periodicals published 
before the founding of 
the PRC.

The first floor was 
for Chinese books.  Its 
interior design repli-
cates that of the 450-
year-old Tianyige 
private library in Ningbo, 
Zhejiang Province.  The second floor 
is for foreign-language titles – totally 
80,00-strong published between the 
15th century and 1949.  The layout 
pays clear tribute to the Vatican 
Library.  The most treasured of its 
collection are those on Sinology and 
theology.

Other than reading rooms for card-

holders, the building is not open to the 
public.  As a journalist I was privileged 
to visit it.  When I entered what was for-
merly the dining space, only a couple of 
readers were there, poring over foreign-
language newspapers and magazines.  The 
soft, warm lighting and scent of ink on 
sepia-toned pages conjured up a soothing 
nostalgia that was in sharp contrast to the 
bustle of traffic outside. u

Tianzifang, a former rundown lane area, is now a cultural 
hub of the city.
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education reform. His speech implied 
fast-approaching reciprocal recognition 
among universities of academic credits 
and cooperation.

Flipped Classrooms Redefine Study 
Mode

Flip teaching, a main MOOC feature, 
represents a striking departure from 
traditional education methods. Under 
the conventional classroom scenario the 
teacher instructs students, who listen, 
take notes and do homework assign-
ments to digest the theory.  In flipped 
classrooms, however, the relevant topic 
is studied and understood beforehand.  
Class time is earmarked for discussion 

and exchanging ideas to encourage 
deeper thinking.

Chen Hangjie describes this ap-
proach as that of an echoing classroom.  
Students spend the time necessary 
beforehand listening and digesting 
knowledge.  In the process they pinpoint 
any problems they have encountered in 
grasping the subject, which are resolved 
through exchanges with teachers and 
fellow students.  It is otherwise impos-
sible to pass the weekly tests and final 
examinations.  Students accustomed to 
“force-fed” teaching have difficulty in 
adapting to this new study mode.  This 
fact is verified by statistics that the 

supervisor of the Understanding Media 
by Understanding Google course pub-
lished.  They show that more than half 
of the 56,000 students that enrolled in 
the course quit after the first test, and 
that only 1,200 students obtained the 
leaving certificate.

Yu Jingsong, vice dean of the De-
partment of Computational Linguistic 
Engineering of Peking University, is 
one of the pioneer Chinese MOOC 
teachers.  He established the Principles 
and Practice of the Computer-assisted 
Translation course on XuetangX last 
October.  Every week, Yu uploads the 
latest videos, materials and resources 
onto the website.  After watching and 
reading these materials, students think 
about the teacher’s questions and later 
discuss them in the interaction zone. 
They then carry out their homework 
assignments.

“This method imposes high demands 
on students,” Yu said.  “Each video is 
only a few minutes long, but as a con-
densed version of dozens of standard 
class hours, constitutes the core of the 
class.”  Yu finds from a survey he con-
ducted that students usually fast-forward 
the video to save time, but need to watch 
it time and again to grasp the points 
it raises.  This auto-didactic approach 
enables students to finish a class at their 
own pace.  Although it seems a flexible 
and free method of learning, it requires 
strict self-discipline and the pinpointing 
of specific targets.

Flipped classrooms also demand more 
from teachers than the conventional ap-
proach.  They must condense a two-hour 
class into a few minutes, and also master 
multimedia technologies that succinctly 
present the course content online.  Some 
teachers have designed games to help 
students grasp the flip learning mode.  
Ping-Cheng Yeh, associate professor at 
National Taiwan University, established 
Probability, the first Chinese course 
on Coursera.  To attract students, he 
designed a multi-student social game 
intended to enhance the learning experi-
ence.  It requires students to both raise 
and answer one another’s questions, 
similar to storming a fortress.  The win-
ner receives an Internet badge.  Teachers 
need to make meticulous preparation 
for classroom discussions.  They entail 
both answering and raising questions to 
encourage students to think more deeply 
about the subject.  The ample time set 
aside for exchanges also makes it pos-
sible for teachers to instruct students ac-
cording to their different characteristics 
via careful observation.

Flipped classrooms have thus changed 
the educational mode and also redefined 
the concept of “study.” It no longer de-
notes listening to teachers’ instructions 
and doing homework, but proactive 
thinking and discussion. It also extends 
the students’ role to a teaching context.

Explorations of Interactive Education
Succeeding via MOOC, however, 

requires much more than a strong will 
and desire to learn.  Upon discovering 
MOOC, Chen Hangjie registered for 
five courses but completed none of 
them.  Lack of time, the language barrier 
and, most important, a feeling of isola-
tion, were the main reasons why.  He 
found that the short duration of online 
exchanges with unfamiliar teachers and 
fellow students was no substitute for 
actual interpersonal communication.

Professor Yu also believes that MOOC 

interaction is far from perfect.  Having 
used the same syllabus for flipped class-
rooms and the conventional classroom 
scenario, he was able to make relevant 
observations about the two teaching 
modes.  He found that students in a real 
classroom who watched the same videos 
and did the same preparation held com-
paratively lively and edifying discus-
sions.  Those held online, however, were 
comparatively loose and random.  “The 
nature of education lies in interaction, 
namely exchanges between teachers 
and students,” Yu concluded.  He be-
lieves that MOOC, in applying Internet 
technologies to transform conventional 
education modes, effectively simulates 
a real university and provides a special 
zone for discussion.  But in his view 
it cannot replace actual interpersonal 
communication.

Chen Hangjie got over his MOOC 
teething problems by establishing an 
MOOC study team on campus last Oc-
tober – the first offline MOOC team in 
China.  It soon mustered 200 or more 
members, spread among such categories 
as human society, English, science and 
engineering.  Members organize real 
clubs every two weeks in which to com-
municate and exchange problems and 
suggestions.  Teachers are also invited to 
these discussions.  Many freshmen have 
been encouraged to enroll for certain 
courses as a group, some of whom have 
finished and obtained certificates.  Chen 
has set up a translation department that 
enlists volunteers to translate subtitles 
for English courses like Harvard’s Chi-
naX and Duke University’s Introduction 
to Astronomy, and a publicity depart-
ment to popularize excellent courses.

MOOC College acts as a “warm” in-
teractive platform for many non-student 
enrollees.  At the end of 2012, MOOC 
students established an online study 
lounge at Guokr.com.  It later devel-
oped into the Guokr MOOC College, 
which has 50,000 participants. MOOC 
students on different courses exchange 
notes, discuss problems, and share sug-
gestions. In 2013, they organized more 
than 50 offline activities. Some teachers 
even went to them for syllabus sug-
gestions before establishing an online 
course.

Professor Yu is a proactive practitio-
ner of online education.  A couple of 
years ago he developed his own online 
course website, UUcampus, which is 
now being trialed in certain schools at 
Peking and Tsinghua universities.  “The 
hot Coursera and edX is not the be-all 
and end-all of online education,” he said 
frankly.  “Developing an online product 
with the best interactive function is what 
every university is striving towards.”

It seems that although MOOC is not 
the last word in online education, it has 
at least provided food for thought on 
conventional methods of high educa-
tion.  The online education mode, with 
its open and interactive features, makes 
it possible for people around the world 
to access the best higher education 
resources at low cost, and also makes 
possible personalized, lifelong study. u

MOOC Spurs Higher Education 
Continued from page 11
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Title: Navigating Chaos: Effectively 
Engaging Ambiguity and Paradox in 
the Chinese Marketplace
Date: Wednesday, July 9, 
           7:30-9:30 a.m.
Location: International Market Square 
( 275 Market St, Minneapolis), Studio 
185, 2nd Floor
Registration: Call Jim at 612-865-6543

This half-hour presentation will 
provide an understanding of the inter-
personal dynamics that govern typical 
interactions with the Chinese. The focus 
will be on ways in which businesses 
and business people can use to improve 
productivity and reduce opportunity 
costs when engaging the Chinese mar-
ketplace.

Presenter is Dr. Peter J. Stark who is 

UCBC presents 
“Navigating Chaos”

Two free concerts by Minnesota 
Chinese Music Ensemble

The Minnesota Chinese Music En-
semble performs music ranging from 
classical to contemporary folk songs 
on Chinese and Western instruments. It 
has offered free annual concerts to the 
public since 1987. This summer, the 
ensemble will be premiering four new 
compositions by Mr. Ying Zhang, who 
took inspiration from Lake Harriet and 
from the beautiful West Lake in Hang-
zhou, China.

recognized internationally as a passion-
ate and engaging educator as well as a 
culturally sensitive, insightful and ac-
complished strategist/”change master” 
with specific expertise in cross-cultural 
organizational effectiveness/culture 
change initiatives and cross-cultural 
leadership.  Honored as “Professor of 
the Year” in 2007 at the University of 
Minnesota, he currently teaches strat-
egy, leadership, organization behavior 
and global business at Augsburg Col-
lege’s MBA program. He also is a 
visiting professor in the areas of cross-
cultural leadership and change at both 
the Helsinki School of Economics and 
the Berlin Institute of Management. 

Members, please bring brochures 
and information to share on the member 
table during our meeting!

Concert dates:
Location:  Lake Harriet Band Shell
Date:  Sunday, July 6, 2 p.m.

Location: Weyerhaeuser Memorial 
Chapel at Macalester College
Date:  Sunday, July 20, 3 p.m.

If you’re interested in Chinese music, 
mark your calendars!  
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